


UNIVERSITY OF MONTANA, continued 

Director, Strategic Communications                             2020 to 2025 

▪ Championed $9M state funding investment to launch Cybersecurity, Occupational Therapy, and Physician Assistant academic 
degrees, aligning offerings with workforce demand, institutional priorities, and state economic development plans. 

▪ Amplified UM visibility and strategic influence by aligning mission-driven storytelling and content production of UM News, 
Vision and Montanan magazines, social media, and external newsletters to deliver consistent messaging to stakeholders. 

▪ Led external messaging, reputational storytelling, media relations, and government engagement by launching UM News 
Service, a regional wire service, to inform regional and state decision makers, stakeholders, and media outlets (newspapers, 
websites, radio, TV), thereby increasing regional UM visibility through timely news, stories, events, and updates. 

▪ Advanced mission-driven Priorities for Action through integrated storytelling of research impact, scholarly excellence, and 
student success across all communication channels, ensuring consistency among academic, administrative, and auxiliary units. 

 
ENVIRONMENTAL DEFENSE FUND, Washington, DC 
Communications Manager                           2019 to 2020 

Delivered in-depth strategic messaging through media relations, content creation, and internal collaboration through stories and 
articles on people and ideas making a difference through their commitment to climate justice, guided by science and economics. 

▪ Spearheaded the 100% Clean Economy Act, an environmental protection campaign, shaping media coverage, forging bipartisan 
support for policy goals, cultivating partnerships with advocacy groups, and building relationships with communication 
consultants and national reporters. Developed, aligned, and enhanced traditional and digital messaging strategies. 

▪ Implemented operational research funding structures for short-term, programmatic expenses (C3) and capital project budgets 
(C4) for long-term infrastructure investments. 

▪ Drafted and executed multiple $100K nationwide digital ad campaigns, coordinated press events and media strategies with 
elected officials, and created rapid response and long-term communication plans aligned with organizational goals. 

 
U.S. SENATE, Washington, DC 
Deputy Communications Director & National Press Secretary                        2015 to 2019 

Curated high-impact speeches, statements, talking points, press releases, and multimedia content, ensuring messaging aligned with 
legislative priorities; facilitated Senator Tester’s state and national media engagement through targeted TV and radio placements. 

▪ Developed and applied short- and long-term proactive communication strategies for the Senator, Senate Committee on Indian 
Affairs, and Senate Committee on Veterans’ Affairs. Served as senatorial advisor on media, policy, and political matters. 

▪ Co-managed communications team and oversaw digital and online platform staff to ensure rapid response to key priorities and 
cohesive constituent communications. 

EARLY CAREER, State Government 

Deputy Press Secretary & Policy Advisor: As Deputy Press Secretary, communications spokesperson, and media liaison for U.S. 
Senator Walsh of Montana (2014 to 2015), managed strategic public messaging to clearly and effectively convey the Senator’s policy 
positions, responses, and impact; gain public trust; and inform dialogue. As Policy Advisor to Governor Bullock of Montana (2013 to 
2014), analyzed state legislation for campaign optimization and to provide strategic counsel on policy impacts. Coordinated with 
federal, state, and local government entities to advance Montana’s interests and priorities. (Washington, DC) 

UNIVERSITY & STATE, Volunteer Leadership 

Montana State: Board Member, Missoula Area Chamber of Commerce (2023 to present); Board Member Missoula YWCA (2025 to 
present); Events Lead, Special Olympics Montana (2027-2029 Games); Speaker, MT Public Relationship Society of America (2025); 
Safe Schools Summits; Membership Chair, Helena Young Professionals (2011 to 2013). 

Higher Education: Presenter, “Conveying Value,” American Marketing Association (AMA) Symposium for Marketing of Higher 
Education (2024); Communications Lead, UM and Providence Health System RESOLVE Collaborative; Publisher, Montanan (2021); 
UM Budget Committee; UM Flagship Fund Advisory Committee; UM Strategic Enrollment Planning Committee. 

EDUCATION 

University of Montana, Master of Public Administration (MPA) & Bachelor of Arts (BA) in Communication Studies & Political Science 




