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Small businesses are the heartbeat of Montana’s economy making up 99.3% of all
businesses. The University of Montana’s Rural Entrepreneurship and Leadership
Co-Lab for Women (UM's REAL Women Co-Lab) examined Catalyze Global Impact
LLC and Accelerate Montana’s Access to Finance in Montana studies (Access to
Finance Studies) to provide three Micro Reports highlighting issues for women,
rural, and native business owners.

The Access to Finance Studies included two surveys: a funder survey and a
business survey, conducted from December 2022 to February 2023, using both
quantitative and qualitative methods to assess the financial needs and
challenges in these communities. The funder survey collected responses from 32
funding institutions across Montana, including banks, credit unions, CDFls, public
programs, and investment firms. The business survey received 405 responses and
notable demographics include: 235 women, 135 men, 93 Native, 235 white, 177
rural, and 213 urban business owners. Full breakdowns of the demographics are
available in the Access to Finance studies.

The survey was disseminated using contact lists from Accelerate Montang,
Catalyze Global Impact LLC, and their partners. These lists focused on
underserved entrepreneurial communities such as rural, female, and Native
American business owners. While this focus yielded valuable data and highlighted
issues of smaller, newer businesses, the respondents may not fully represent the
broader Montana business population.

The reports made four recommendations to improve access to finance in
Montana: expand information and training for lenders and investors; expand
awareness of training, technical assistance, and financing opportunities for small
businesses; deepen capacity of funders working at the community level; and
explore shared services for lenders and investors.

Key Takeaways for Women:
 Women business owners are not looking for capital.
 Women business owners have business checking, but not business loans.
» Firms owned by women generally have fewer employees and less revenues
than those owned by men.
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, ) Top Issues for Montana Entrepreneurs
Access to capital, meaning money to start,

operate, and grow a business, was reported by 1.Access to Capital (49%)
women business owners as a struggle at a 2.Marketing and Growth
similar rate to all respondents; however, rural (43%)

and Native women reported access to capital 3.Hiring, worker

at a much higher rate than average retention/quality (30%)

Many women surveyed had not looked for financing. 27.6% of all survey respondents had
never looked for financing for their current or previous business. Of that 27.6%, women
made up more than half of those who had not looked for financing at 64%. Women who
had never looked for capital were the second largest group of respondents to the survey,
at 17.5% of all respondents. However, there was a larger response rate of women business
owners who run less capital-intensive businesses, which could skew the data. Owners of
professional service firms, which often only require a laptop and internet connection to
start and operate, made up 24% of all respondents, the largest proportion of any industry

group.
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Women survey respondents used loans from a lender (banks, credit union, CDFls, etc.) at
lower rates to finance their businesses. 33% of women surveyed used a business loan
compared to 48% of their male counterparts. Although 85% of women respondents
report using a business checking account--indicating an established relationship with a
bank--over half of those business checking customers are not also loan customers.

Even outside of loans from formal lenders, 16% of women respondents used a loan from
friends or family to start their business compared to 29% of men. This is despite men and
women using business and personal credit cards at a similar rate when starting and
growing their businesses.



Perspectives: Funding a Rural, Women-owned
Businesses

Leslie Graves of Pintler Billing Services in Eureka runs a niche business in a remote
location and by necessity developed much of the company’s business policies,
processes, and training from scratch. Graves started her business with her own
savings. She has grown “at the speed of cash” and has avoided taking any loans.
She uses a regional bank where she has several savings accounts, including an
account for employee benefits, business savings, vacation leave bank, etc., as well
as d business checking account. Through her regional bank, Graves also has
access to a business line of credit that she has never used, and she manages a
business credit card through a national bank.

Megan MacKay is a licensed clinical counselor for trauma therapy in Corvallis,
Montana. She said that bias against women has impacted setting prices,
negotiating, being taken seriously, finding office space, and other logistics in her
two businesses. When considering business funding, she prefers credit unions over
banks due to better transparency, customer service, and rates. She doesn’'t want to
take on further debt for her businesses due to her existing student loans. Given past
experiences with banks, she believes she would be turned down for any loan
because the “yardstick is broken”, and so she would rather not spend time trying.
Instead, MacKay hopes to continue self-financing her business and growing
gradually.

Further study on the risk perceptions of women businesses owners, their reason for
starting a business, and their goals with their business is needed to understand why
women are accessing loans, whether from family or lending institutions, at lower rates as
men. However, the following statistics can point us in the right direction for further study:

e According to US census data, women in Montana own 20% of businesses and co-own
another 13% of businesses. In terms of outright ownership, Montana lags behind the
national average of 37% women ownership of firms but exceeds the national average
of 4% co-ownership of firms.

e 36% of Montana women surveyed are not taking a salary from their business
compared to 28% of men.

« The median revenue reported by women survey respondents was $20,000 (the
highest outlier was $24 million), compared to $60,000 reported by men (the highest
outlier was $98.6 million).



Perspectives: U.S. Census Data

National and State-level Ownership and Co-ownership rates for Women
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Given many respondents were from the Accelerate Montana mailing list, where many
individuals have a side business often in early stage, the response rate from smaller
businesses is higher than Montana businesses on whole, as compared with US Census
data.

It is important to consider the difference in the size and employer-status of firms owned
by women when considering their propensity to access finance. For future studies, more
information on the reasons for starting a business and the goals of the venture can
illuminate more reasons as to why women business owners are not accessing
financing.



Perspective: The Need to Reach Women

“I see this data as an opportunity to understand how technical assistance can
better educate women on finance for themselves and their business.” says Shayna
Blaser, Director of Economic Development at Prospera. “If women are looking for
financing at lower rates than men, and using many business financial products at
lower rates than men, how can we both support those women in business and
increase our marketshare? This is truly a win-win scenario if more of us constructed
campaigns specifically tailored to women.”

The data highlight significant trends among women entrepreneurs, who predominantly
run smaller-scale businesses, often without any employees, and generate lower
revenues. Notably, over a quarter of these women have not pursued financing, and those
who have tend to utilize business loans less frequently than their male counterparts.
These findings suggest a substantial market opportunity for funders to gain deeper
insights into both nascent and established women business owners’ perspectives and
practices regarding financing. This could lead to the development of a broad range of
financial products and programs specifically tailored to meet their unique needs.
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