“We want our time to be valued, our
experiences to be trusted and listened to,
and to be understood as the experts of
these situations while simultaneously

holding on to the fact that it cannot be
solely up to marginalized populations to
be the advocates.”

-- Ana Beard, Storyteller, Lived Experience
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Introduction

This template was created by the Montana Care Coordination Academy Team to show other
organizations how to plan, organize, and administer family-led panels. While every organization is
unique, this guide will offer broad considerations to help any group trying to elevate family voice to
improve systems.

What is a family-led grand round? A family-led grand round is a panel consisting of families to share
their experience and expertise on a certain topic within the system of care for children. The structure of
these events affirms that family members and individuals with lived experience are also valid experts,
with knowledge and recommendations to share and improve systems. By providing a platform for
families, your organization can help spread their influence and amplify their stories.

In Montana, we created a family panel on care coordination for children with complex care needs. The
pediatrician involved in our project, Dr. Patricia Notario, offered this perspective on the experience as a
provider:

“Ultimately, the best way to provide care to families of children with special healthcare needs is to open
ourselves to their lived experiences in a way that allows for the development of a true partnership.
Learning about the joys, challenges and fears of these families enhances the plan of care with humanism
and sincerity. It also helps you as a healthcare provider collaborate to develop goals for the patient with
their caregivers, and with that comes the ability to celebrate accomplishments together and mourn
losses. These shared experiences build trust and compassion so that families feel heard and patients are
truly seen for who they are. Without truly hearing the family experience, healthcare providers are
technicians and miss the chance to be advocates. Family panels and other venues for families to share
their journeys and reflections are extraordinary ways to learn of tangible steps that can improve practice
methods, and also for families to find peer supports in each other.”



Internal planning process

Identifying a need:
To create a family panel, it is important to select a topic of focus that is relevant to your mission, your
audience, and families.

e Partner with different organizations who can help cement a niche or seek guidance and
feedback from audience members about what is most relevant to them.

o Seek insight from families about what topics they feel comfortable discussing. If you consult
with families, remember to fully compensate them for their expertise and planning work.

Recruiting family panelists:

To effectively partner with families to build a successful panel, you must approach this work with
respect, dignity, and equity. Family leaders are the experts on their experiences, their engagement in
systems, and their family’s story. Just as you would work with a medical professional for their expertise,
families offer unique strengths and knowledge. A panel is not simply a place for them to tell their story,
but to communicate impactful messages and recommendations that may otherwise never reach the
necessary audience.

It is therefore essential to compensate families fairly for their time and efforts during the full panel
process. Hourly compensation should cover all hours of preparation, meetings, and presentations. When
you ask families to engage in the labor of thoughtfully sharing experience and recommendations,
compensating them fairly shows that you value their expertise and efforts. If you cannot fairly
compensate family panelists, you may consider holding off on your panel until you can secure
adequate funding.

Finding candidates for your panel requires an equitable process that ensures diversity of perspective and
experience. Although many organizations have family advocates with whom they work regularly, a
family panel is a great time to recruit new family partners. Recruit families from organizations that serve
diverse populations and engage in communication streams outside of your typical methods to help
ensure diverse candidates with a variety of experiences.

Application process (see appendix one for a sample application):

e Request information on families’ experience with the topic, storytelling abilities, and ability to
commit to the project.

e Include as much detail as possible, especially non-negotiable availability or hours of work
expected, to help ensure panelists make an informed decision to apply.

e C(Clearly detail compensation on the application, including the expected hours of work, hourly
compensation rate, and any financial support available (travel reimbursements, childcare
supports, etc.).

e Promote the application widely, to recruit families who may be new to your work. Collaborate
with family-led organizations such as your Family-to-Family Health Information Center, Hands
and Voices, Family Voices, and other organizations within your area and target community for
resources and recruitment guidance, and notification to applicants.



e Be transparent about the process and the status of their application. Have a clear timeframe for
recruiting applicants and inform them in a timely manner when their application is chosen for
further consideration, or when they are not being chosen for this opportunity.

Selecting Applicants:

o Any family who applies, whether or not they are chosen for the panel, should receive a follow
up response and be kept in mind for further opportunities for engagement. Keep a list of these
families and forward them other paid advocacy and/or panel invitations. Be sure to recognize
the vulnerability and time that a family took to apply.

e For a one-hour panel, 3-4 panelists are sufficient.

e When selecting these panelists, look for diversity in experience, location, and identity.

e Storytelling experience and comfort in a public speaking setting are great skills to have, but they
can also be coached and improved. If you are engaging in the process with limited time and
capacity, choose families with experiences in public speaking, storytelling, and presentations to
ensure that you don’t have to dedicate much time to coaching. Select family members who can
share their story in a powerful way and understand that they have the opportunity to effect
change in this position.

e Recruit an alternate speaker in case one panelist has to drop out or cancel. You may wish to ask
an experienced family leader to fill this role if needed, someone who understands the work and
can jump in without a lot of coaching and preparation. Examples of experienced family members
could include staff among the family-led organizations in your state.

e Family advocates who have experience in storytelling or panels may serve as mentors for newer
family advocates as they engage with this experience. Consider including and compensating an
experienced family leader who can serve as a peer mentor.

Other Key Members:
A strong team is an important foundation for a successful panel.

Coordinator:

e The coordinator handles all logistics, including developing, disseminating, and collecting
applications; scheduling and hosting all meetings; developing agendas; taking and disseminating
meetings notes; liaising with the panel host; disseminating follow-up surveys and collecting
responses; troubleshooting as needed; and keeping the process moving forward.

e The coordinator is a key player in making sure this panel comes to fruition. This person should
be organized, consistent, and reliable.

Facilitator:

e Find a facilitator who can confidently lead, be flexible while managing time, support and
empower. Facilitators with experience leading panels or public speaking can speak to these
skills.

e Look for a facilitator with a connection to your topic. In Montana, we found great success in
recruiting a facilitator who shared experiences with our panelists. In this way, she was able to
relate on a deep level and easily adapt when any problems arose. Our facilitator was a parent



leader and Title V employee from a different state. Her shared experience as a parent of a child
with special health care needs provided a safe environment for the parent participants.

e Ask your facilitator to monitor the timing of panelists and help to ensure that there is fair
distribution of speaking time. This requires a facilitator who can multitask and manage various
components simultaneously.

A clinical lead:

e A physician or other healthcare professional may lend more credibility to the panel or provide
critical context to the audience, particularly for clinical audiences. For example, inviting a
pediatrician to introduce and/or give final remarks to a family panel on complex care for
children may help other physicians in the audience frame their learning, see a peer modeling
respectful engagement, and understand how this panel can truly impact their work.

e If your panel is for Continuing Education Credits, you may need a certain credentialed
professional to qualify for crediting. Contact the governing body in your state for more
information.

Writing Panel Questions:
The questions asked to panelists are the keys to helping them provide relevant, actionable, meaningful
information in their answers.

e Select questions that highlight families’ knowledge and experiences in a targeted way, while
being open-ended enough to allow families to decide how they want to share their narrative.

e Include the panel questions, or slight variations, as part of the family application in order to
ensure that those selected will have relevant stories to share.

e Allow families to provide feedback on these questions and review them in a dry-run before the
panel so that all participants feel comfortable with the subject focus.

e Avoid questions that lead families to name specific providers or individuals.

e See Appendix 2 for a sample outline of questions and panel schedule.



Working with families
Meetings:

Meeting timing and cadence is often a barrier for family participation. Use the following suggestions to
support families and ensure that participation is not a burden.

e To schedule meetings, provide families with varied options and ample time to respond and
make arrangements for their availability. Many family members work outside the home, engage
in caretaking tasks, and have multiple responsibilities to juggle. Families may need to meet in
the evening or on weekends.

e  When scheduling online meetings, communicate with families about the technology required,
and any accessibility requirements (live transcription, ASL interpreter, low vision
accommodations, etc.).

e Consider providing childcare or helping with logistical needs for families to join.

e [f the panel and meetings are taking place in person, try to schedule meetings in the same space
as the panel. This can help panelists become acquainted with the space.

Prepare an agenda and send it out beforehand to ensure meetings have direction. It is important that all
meetings have a purpose and are respectful of families’ time. The coordinator of the panel should take
meeting minutes and promptly send follow-up emails including notes and next steps after each meeting.

To develop a family panel, families need the opportunity to understand and shape their objective,
practice telling their story, and build group relationships. While every panel is different, see Appendix 3
for a sample cadence and purpose of each meeting. Critical elements of these meetings include building
team rapport and trust; practicing the panel to ensure comfort and understanding of the timeline; and
giving feedback on storytelling, time limits, and ways to improve.

There are pros and cons to meeting in-person versus online. Online can offer more opportunities for
participation for families, as it overcomes the barrier of travel. Especially in rural settings, this can make
the opportunity much more accessible for families. However, some families may prefer the comfort and
closeness offered by in-person meetings, and value the physical interaction. Many statewide
organizations and panel hosts may have requirements as well, such as only offering virtual panels.

Media releases and agreements:

Sharing a personal family story to a large audience can be a daunting, and sometimes risky, task. If
families are sharing negative experiences, they may worry about repercussions from audience members
or retaliation from those who work with them. Families must be fully informed about their audience and
how their information and presentation will be shared. Before the panel, have an open discussion with
your panelists about who to expect in the audience, how any recordings will be distributed, and what
level of detail they are comfortable sharing. Allow families to have autonomy over their story and offer
choices that allow them to have the most confidence in the safety of their information. For example,
families may share more intimate stories if they know a presentation is not being recorded, or they may
choose not to include identifiable photos if slides will be emailed out afterward.

Many organizations require media releases or have an established structure for them. Coordinators
should work with the panel hosting organization to understand the media release requirements for the



panel. If possible, allow families to provide input and recommend edits to the media release before they
agree to it. See Appendix 4 for a sample media release.

Trauma-informed approach:

No matter the topic, reliving experiences such as systems failures or moments of need can be difficult
for families. Create a safe, supportive environment and discuss confidentiality initially and regularly to
help families feel as comfortable as possible. To read more about a trauma-informed approach to this
work, see Appendix 5.

Communication:

To help families feel welcomed, included, and empowered in this process, use inclusive language that
empowers the different communities with which you work. For example, sharing your pronouns in your
Zoom name and using respectful, person-first language can help families feel safe and supported.
Sharing a description of yourself and your surrounds may be inclusive for those with visual impairments.
See Appendix 6 for resources on inclusive language.

Use clear, understandable terms. Many people lose sight of the “alphabet soup” that surrounds their
work, using complex acronyms and abbreviations that are unfamiliar to those outside of their
organization. For people not in your field, this type of jargon can alienate them, make them feel
uninformed, and decrease participation. Consider providing a list of important acronyms and monitoring
your own use of specialized language around families.

Keeping families informed and prepared is critical for their success in this role. Ensure that families
clearly know what they are expected to prepare for each meeting and what work they should be doing
before the panel begins.

e Take notes during the panel practice round and share the general outline of the conversation
with families, so they can recall their speaking points and how they can interact with other
panelists’ answers.

e Send emails with clear language, highlighting any action items or take-home work. Include the
dates and information for future meetings.

Values:
Working with family leaders and former parent panel participants, we have developed this list of guiding
principles.

e Thoughtfulness

o Families often have complex schedules, needs, and obligations outside of your project.
While employees may be able to easily hop onto meetings during a workday, families are
often coordinating various schedules and need options and advanced warning. Thoughtful
scheduling includes clear communication, using time effectively, and putting family
experiences first.

o Be thoughtful with the language and tone you use in meetings. Avoid name-dropping,
abbreviations, acronyms, or government or agency terms that create a distance between
panelists and staff.

e Compassion
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Families, especially those engaged in complex need management, may be under more
pressure and stress that you expect. Be compassionate when emergencies pop up, families
have less energy, or express emotion that might make you uncomfortable. Allowing families
to show up fully means having the space and support in place for their unique needs. This
process can be difficult and bring up upsetting feelings and memories for families as they
tell their stories. Offer support to families and check-in with them as these challenges arise.
Many families may not have previously shared their stories in this type of setting, and your
support and compassion can make a big difference in their experience.

Compassion doesn’t just come from panel organizers; panelists, facilitators, and experts
should all work together to develop their group compassion and support. Use your meetings
as opportunities to build that community feeling and group cohesion.

e Transparency

@)

e Respect

O

Clarity of information and honesty will help you to build a solid foundation of trust with
families. Without openness, families may feel left out, unclear, and disempowered within
your system of knowledge.

Remember that families may be unfamiliar with the processes and systems of your work.
Take time to explain clearly why you are hosting this panel and why it is important to your
work. Being clear about this helps families to understand how important their role is and
helps them grow their knowledge.

Remember that families’ stories aren’t just stories, they are their lives. Defer to families
about what they feel comfortable discussing and sharing, and how their information will be
shared. Respect families as the authority on their experiences, and the experts on their own
journey.



External preparation

Finding an audience:
Finding an audience for your panel ensures that families’ stories effect change.

e Consider the stakeholders you work with, the systems you interact with, and the gaps in services
for families. Look for organizations that you can partner with to offer this panel or look for
existing audiences.

e  When your audience is licensed professionals, consider if they need continuing education
credits. These credits can be a great incentive for attendance, and they demonstrate the
importance of your information. Contact the appropriate licensing body in your state for more
information.

e Research conferences in your field, university education credits, and other speaker
opportunities that align with your audience. Consider booking your panel within these existing
opportunities.

e Promote the event through creating flyers, reaching out to email lists, promoting within the
community, and contacting related organizations’ memberships. If the panel is within a larger
conference or series, contact its planners to coordinate outreach efforts and maximize
attendance.

Accessibility considerations:

Ensure that your family panel is accessible to all potential audience members. To learn more about
technological accessibility, reference Appendix 7. For virtual panels, live transcription, visual
descriptions, and live ASL interpretation can ensure that your presentation is accessible for all.



Family advice

The panelists from the Montana Family-Led Grand Rounds offered some advice for future panelists. You
can share this information with families as you prepare for the panel together:

“Think about the core message you want listeners to take away and focus in on the
story that enforces that message. It can be easy to share a litany of incidents or
moments, all valuable, but altogether they might cause your primary message to be
lost in the details. Inject some humor if you can — it makes it easier for your audience
to absorb what you’re saying and stay with you rather than tune you out because it’s
too heavy and dark. Take advantage of opportunities to practice and be sure to
practice aloud. Sometimes events or feelings we feel like we’ve processed blow up in
unexpected ways when you say the words aloud for the first time, or for the first time
in a long time. If you are nervous about sharing your story, be sure to have some self-
calming techniques you can turn to. | use deep breaths, alternately and slowly patting
my thighs with my palms, and taping words on my computer monitor or notes that
calm me.”

-Shawna Hanson, Outreach Coordinator at the Montana Family-to-Family Center

“You’re in charge here. You can share as much or as little as you like, and these are
YOUR truths. Frequently as parents of children with complex care needs, we are
surrounded by people who think they (and even on paper are) more qualified than us,
and that creates SUCH a heavy power imbalance. But this opportunity is for you to
say the truths you have learned over the course of your parenting experience. That
provider that made you feel so unheard? What did you need from them in the
moment? What do you need now or still? Also, take time for yourself before and after
meetings and presentations. This can feel like it’s something to shove into your
probably-already busy schedule, but it has an emotional weight to this. This is a
laborious process to advocate and to share vulnerable pieces. You are enough. You’ve
always been enough. Your story is worth sharing”

--Ana Beard, Storyteller, Lived Experience Advocate

“Be aware that this might bring up some emotions and experiences that you weren't
expecting. If experiences are too raw to share, feel free to abbreviate the story or
choose another one. However, don't be afraid to be vulnerable or emotional--that

true connection as human beings can't be created if it's not genuine or too
"polished". Practice talking about the proposed questions with a friend or family
member to help you generate responses if staring at an empty screen just isn't
bringing anything up mentally. Be willing to shorten your story so that other panelists
will have ample time to share theirs. We found a nice ebb and flow with each of us



taking longer in certain sections and shorter amounts of time in other ones. Try to
practice writing or speaking your answers so that they are concise and intentionally
sharing the message that you want. This isn't a "venting to a friend over coffee
session"--it's sharing with professionals who really want to know what they have
done well and what they can improve on. Don't be afraid to show your personality. If
you crack a few (appropriate) jokes, it helps lighten the mood and make everyone
more comfortable.”

--Elizabeth Hill, Montana Family Panelist
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Post-panel

After the panel ends, it is important to stay attentive to families and continue your support of them.
Simply ending a panel or virtual meeting may leave families with a “slammed door” sensation, with no
room to decompress or process the experience.

e When possible, plan an immediate debrief with families about the panel to show your continued
support and help the group co-regulate from the emotions of the event.

e Provide families with more opportunities to provide feedback on their experience. An open-
ended survey or follow-up meeting can give families the space to share how the project
impacted them and advice on future panels. See Appendix 8 for a sample panelist survey and
discussion questions.

Demonstrating impact helps families to understand how their work will improve services for others and
creates a sense of accomplishment that can lead to further engagement.

e Collect data from audience members and solicit feedback. Share positive feedback and data
with families when appropriate. See Appendix 9 for sample attendee survey questions.

Finally, remember that every engagement with families is an opportunity to build relationships that can
strengthen your work. When you work with families, keep in mind what other opportunities you can
offer, how you can support their goals, and how they can provide consultation on future initiatives. By
keeping an eye toward future opportunities for engagement, you can build solid and productive
relationships with these family leaders.

Thank you

Thank you for your commitment to amplifying family voices and validating the expertise of lived
experience. Too often, families with experience in care systems are dismissed or silenced. When families
are ignored, we lose critical knowledge about their challenges and opportunities, and paths for
professionals to improve their work. Thank you for taking the time to learn about creating a family-led
grand rounds panel and empowering those with lived experience to have an active role in the systems
that impact them.
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Appendix and Resources
Appendix 1: Sample Application

Montana Care Coordination Academy

Parent/Caregiver Opportunity

The Montana Care Coordination Academy team is searching for parents/caregivers of children and
youth with special healthcare needs to share their stories in a panel discussion. This panel will be
presented to medical providers around Montana to share the family experience of managing your child’s
care and how medical providers can improve this experience.

This is a good opportunity for parents who are passionate about improving care for children with special
health needs in Montana and are willing and comfortable sharing their family’s story directly and
concisely. We welcome caregivers besides biological parents (grandparents, foster parents, etc.).
Caregivers for any diagnosis that requires managing care for their child are welcome.

The required work for this opportunity would be:

e 2 Panel Presentations (required): October 20%", 12-1PM MST, November 12t 7:15-9:00 AM MST
o 4 meetings (1 hour each) with the Care Coordination Academy team
e ~5 hours of individual prep/practice time

Participants will be compensated for this amount of time for a total of $150, plus up to 5 hours of prep
time at $25/hour. Meeting and presentations will be virtual, so access to internet and a computer/tablet
with a webcam is necessary. Please send us a message if this would be a barrier to your participation.

To apply, please send a brief summary of your family’s story (no need to divulge personal medical
information; focus on sharing about your experience in Montana’s medical system and its impact on
your family). Then, please write a few sentences to answer these questions:

e  What is one thing about managing your child’s health that doctors don’t know, but you WISH
they did?

e What does it mean for a doctor to really listen to you?

e What is something that would make managing your child’s care easier?

e  What is one thing that medical providers do currently that makes your child’s care better?

e One resource/support that has really helped my family is:

Please email these responses, along with your name and contact information, to allie.ryave@mt.gov by
Monday, September 27",

Contact information for any questions:

Care Coordination Academy: Family-to-Family:
Mackenzie Petersen: mackenzie.petersen@mt.gov Name: Email
Kim Brown: kim.brown@mso.umt.edu Name: Email
Allie Ryave: allie.ryave@mt.gov Name: Email
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Appendix 2: Sample Questions and Panel Schedule
e Introduction: Mackenzie Petersen, CYSHCN Director; Linda Starnes, Facilitator; Dr. Notario,
Facilitator
e 2-3-minute introduction and family story
o Key info to include: your role in your family, diagnosis, or family story (you can share as
much or as little as you feel comfortable with, this is just a way to help the audience
understand your story), where you are located in Montana
e Facilitated questions:
o What is one thing about managing your child’s health that doctors don’t know, but you
WISH they did?
o What does it mean for a doctor to really listen to you?
o What is something that would make managing your child’s care easier?
o What is one thing that medical providers do currently that makes your child’s care
better?
o One resource/support that has really helped my family is:
e Summary:
o Wrap-up from Linda Starnes
o Clinical takeaways and resources from Dr. Notario

o There will be time at the end for questions from the audience.

o Depending on how long the discussion goes, the Q&A can be briefer or longer.
o Team will prepare a few questions in case the audience does not ask any.

13



Appendix 3: Sample Meeting Schedule
Meeting 1

Introduce group and share background about project, explain the connected organizations and
supports
Provide a fun ice-breaker and set a welcoming tone for the group; provide families with an
opportunity to share why they are involved in the project and their passions
Go over logistics involving panel dates, time tracking and compensation, media releases, tech
considerations, potential audiences for live panels and for recording distributions

o This information should be provided in writing after the meeting as well
Discuss a sample practice method for participants before the next meetings (e.g.: recording
oneself answering questions, practicing answers to a friend, scheduling a 1:1 consult to go over
answers, time monitoring reminders while speaking)
Ask for any feedback on proposed questions, and then solidify a question list that the group will
practice answering at the next meeting
Check for understanding, questions, and confirm next steps
Tell families how impactful this work will be, and thank them for their willingness to work with
you

Note: It may take more than one meeting to build a comfortable environment that feels supportive for
panelists. Take the extra time at this step to consider meeting again, offering one-on-one meetings, and
making sure that you are establishing a positive foundation for this work and experience.

Meeting 2

Check for any questions or issues since last meeting
Practice a panel run-through
o Take notes for panelists to reference later; notes should not be word for word, but
contain phrases that can spark panelists’ memories and help them stay focused while
speaking
Debrief any feedback, timing issues, public speaking concerns, positive feedback

Practice Panel:

Host a smaller audience for a practice panel so that parents can get a feel for the main event
Allow attendees to give feedback to inform future panel
Allow participants to get a feel of their flow and chemistry

Meeting 3

Review what the day of the panel will look like, what panelists can expect, and how they should
prepare
Ask if there is any feedback on the notes shared
Allow time to practice answers again with panelists, or invite panelists to meet with you and
practice separately

o Panelists may want to run through entire sections of the complete panel again

Allow time for questions and concerns
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Panel

e Meet with families at least 15 minutes before the panel begins in order to make sure everyone
is prepared and comfortable
o Ifin-person, families should be met and supported through the entire experience
e Immediately after the panel, invite panelists to a separate meeting to debrief as a group

Post-panel

e |nvite participants to a meeting to share further thoughts after some time passes
e Ask panelists what topics they would like to see covered in future panels
o Ask for feedback and areas of improvement for your process
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Appendix 4: Sample Media Release

Limited CONSENT AND RELEASE FORM for 2 Recorded Webinars

| hereby authorize The University of Montana Rural Institute for Inclusive Communities (RIIC), and those
acting pursuant to its authority to:

(a) Record my likeness and voice on the following videos: 10/20/2021 Montana Team of the
National Care Coordination Academy Parent Panel Presentation, and 11/12/2021 Friday
Medical Conference Parent-led Grand Rounds.

(b) Use my name in connection with these recordings.

(c) Share the videos with members of the Montana Team of the National Care Coordination
Academy, registered attendees of the Friday Medical Conference Parent-led Grand Rounds, and
members of the Western Montana Area Health Education Center listserv. The recording of the
Friday Medical Conference Parent-led Grand Rounds will include a reminder to viewers that
images shared in the video cannot be used outside the context of the presentation.

| release the RIIC and those acting pursuant to its authority from liability for any violation of any
personal or proprietary right | may have in connection with such use. | understand that all such
recordings, in whatever medium, shall remain the property of the RIIC. | have read and fully understand
the terms of this release.

Printed Name: Address: City:  State: Zip: Phone: Email:

Signature: Date: Parent/Guardian Signature (if under 18): Date:
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Appendix 5: Trauma-Informed Approach Resources

Infographic: 6 Guiding Principles To A Trauma-Informed Approach | CDC

TIO Blog | 7 Trauma-Informed Workplace Wellness Practices to Strengthen Your Team
(traumainformedoregon.org)

Building a Trauma-Informed Workforce - Trauma-Informed Care in Behavioral Health Services -
NCBI Bookshelf (nih.gov)

Trauma-Informed Approach and Trauma-Specific Interventions - MentalHealth.org

Appendix 6: Inclusive Language Resources

Preferred Terms for Select Population Groups & Communities | Gateway to Health
Communication | CDC

Inclusive Workplace Language | Deloitte US

GSMA-Inclusive-Language-Guide 2020.pdf

Appendix 7: Accessibility Resources

How to Make Virtual Meetings Accessible | eSSENTIAL Accessibility

How to Plan Accessible Meetings and Events: A Comprehensive Guide for Event Professionals |
Meetings Today

Accessibility | Zoom

All about the presentation: don’t let accessibility slide - TPGi
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Appendix 8: Sample Panelist Survey and Discussion Questions
e  What worked well in this experience? What did you gain from it?
e What could be improved about this experience? What do you wish you had known?
e What could we have done better? What were we missing?
e Do you think we should continue the family panel program?
e Do you have suggestions for future panel topics?
e What else would you like us to know?

Appendix 9: Sample Attendee Survey Questions
o How successful was this panel in sharing the family lens on XYZ topic? (Rate 1-5)
e Rate your agreement with this statement: The family panel helped me to better understand XYZ
topic (Rate strongly disagree, disagree, neutral, agree, or strongly agree)
e What did you learn through this panel?
e How do you plan to use what you learned in your practice?
e What other panel topics would you like to see?
e What was successful about this project?
e  What could be improved in the next panel?

(Last updated: May 2022)
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