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General Advertising Guidelines:
· Posters, banners, index cards, and digital TV slides are permitted under the following conditions:
· The subject matter must pertain to a student group, campus activity, event or service, a non-profit organization of interest to students, or an event beneficial to the campus community.
· [bookmark: _Hlk178854470]All banners hung in the atrium must be approved by UC Administration, except for ASUM political campaign material.
· Political advertising is restricted to ASUM elections or sponsorship by an ASUM organization.
· Commercial promotions are only permitted if associated with a building tenant and limited to their business location.
· Profanity or implied profanity is prohibited.
· Advertisements promoting beer, liquor, tobacco, marijuana, or other prohibited products are not allowed for any University event or activity.
Procedures
Banners
Indoor
· Approval by University Center Administration is required prior to hanging.
· Banners are to be hung and removed by the individual organization. If a banner is not removed within the appropriate time frame University Center Administration will remove the banner and hold for period of 2 weeks before discarding.
· Banners must be hung using string or rope from the bottom rungs of the second-floor balcony. Tape or other materials are not to be used to hang banners. • All banners must have a 9-foot clearance from any stairway and the ground floor of the UC. 
· Banners can be hung across the atrium as long as there is a 5-foot clearance from either railing. Banners should not be hung on the bridge connecting both sides of the atrium. Doing so blocks necessary light for the plant life. 
· The sponsor’s name and phone number or e-mail must be clearly written on the banner. 
· Banners not promoting a time sensitive event may remain up for a period of 10-week days and for no more than two time periods per semester. 
· Banners with specified event dates must be removed by the end of the next business day. 
· The University Center reserves the right to remove improperly hung banners and hold them for a period of 2 weeks before discarding. 
· All banners will be removed by Wednesday of finals weeks (Fall and Spring) for Commencement and may be removed for other special events.
· University Center Administration reserves the right to remove improperly hung banners.
Outdoor
· Banners must be scheduled in advance with Conference and Event Services. 
· Banners are scheduled on a first come, first serve basis. 
· Banners must be promoting an event in the UC. 
· Banners will not be scheduled longer than two-week periods. 
· Banners are to be hung and removed by the individual organization. 
· Banners must be hung using string or rope so not to damage the paint on the railings. 
· Banners must be hung under the planters if hanging from the 3rd floor. 
· Banners must be secured well in order to avoid falling during windy periods.
Posters
1. Posters must comply with all University Center advertising guidelines and free speech laws.
2. Poster space is available on a first-come, first-served basis.
3. Posters must be placed in designated areas as specified by the University Center. Taping posters to the wall is prohibited.
4. Removal of other posters is strictly prohibited.
Content Restrictions
· Posters must advertise a student group, campus activity, event, service, or non-profit organization relevant to students or beneficial to the campus community.
· Commercial promotions are not allowed, except when associated with a building tenant and limited to their business location.
· Political advertising is not permitted, except for ASUM Officer campaigns.
Posting Procedures
· Individuals or organizations wishing to post materials must adhere to the designated posting areas and refrain from taping posters to walls.
· Posters must be affixed securely using approved methods.
· Unauthorized removal of posters is strictly prohibited.
· The University Center supports free speech rights but reserves the right to remove posters that violate its policies or legal requirements.

Enforcement
· Violations of this policy may result in the removal of posters and, in severe cases, disciplinary action against the responsible individual or organization.
Final Authority
· The Director of the University Center or their designee retains the final authority to interpret and enforce this policy.
This policy is subject to change at the discretion of the University Center Administration.
Sandwich Boards
· Sandwich boards are prohibited inside the building or on the building’s landings, stairway openings, or sidewalk areas within the perimeter of the planters.
· Building tenants may use a sandwich board within their leased area, provided it adheres to the advertising policy and doesn't pose a tripping hazard.
Easels
· Easels can be reserved through Conference and Event Services on a first-come, first-served basis in the 1st Floor Atrium area.
· There is a 3 consecutive day limit per week for easel reservations.
· Criteria for displayed content on easels align with other advertising mediums.
Table Tents
· Solely authorized by the University Center and restricted to the Food Court Commons.
· Placement is limited to three days before an event, except under special circumstances.
Newspapers
· Placement of newspaper racks is subject to the discretion of the Director of the University Center or their designee.
· The University Center reserves the right to limit the number of racks and publications based on space restrictions and other considerations.
· Racks must be placed in approved locations and not obstruct pathways or impede access to facilities.
Distribution of Literature
· Literature may be distributed from booked information tables.  However, care must be taken to ensure that there is no disruption of any kind including infringement upon the rights of others, or disturbing a free-flow of traffic.  
Den Slides
· Designated televisions in the building for digital signage.
· Submission of slides must adhere to specified guidelines.
· UC Marketing does not provide slide design services.
Alcohol/Tobacco
· Prohibition of alcohol, tobacco, marijuana, or related products in university advertising, promotions, or sponsorship.
· Strict guidelines regarding the use of university logos, trademarks, or names in conjunction with prohibited products.
· Alcohol and tobacco cannot be used as focal points or provided as awards at university events

This policy is subject to periodic review and amendments by the relevant authorities.

